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In this memoir, Sam Wyly recounts his experiences, decisions, and business strategies that
led him to become a self-made billionaire. But he also finds the first traces of modern ideas
of race and the protoscences of late medieval cabalism and hermeticism. Following that trail
forward, he describes the establishment of modern scientific and philosophical notions of
race in the nineteenth and twentieth centuries and shows how those notions became popular
and pervasive, even among those who claim to be nonracist. Benoît Godin is a Professor at
the Institut national de la recherche scientifique, Montreal. Models abound in science,
technology, and society (STS) studies and in science, technology, and innovation (STI)
studies. They are continually being invented, with one author developing many versions of
the same model over time. At the same time, models are regularly criticized. Such is the
case with the most influential model in STS-STI: the linear model of innovation. In this
book, Benoît Godin examines the emergence and diffusion of the three most important
conceptual models of innovation from the early twentieth century to the late 1980s: stage
models, linear models, and holistic models. Godin first traces the history of the models of
innovation constructed during this period, considering why these particular models came
into being and what use was made of them. He then rethinks and debunks the historical
narratives of models developed by theorists of innovation. Godin documents a greater
diversity of thinkers and schools than in the conventional account, tracing a genealogy of
models beginning with anthropologists, industrialists, and practitioners in the first half of
the twentieth century to their later formalization in STS-STI. Godin suggests that a model is
a conceptualization, which could be narrative, or a set of conceptualizations, or a
paradigmatic perspective, often in pictorial form and reduced discursively to a simplified



representation of reality. Why are so many things called models? Godin claims that model
has a rhetorical function. First, a model is a symbol of “scientificity.” Second, a model
travels easily among scholars and policy makers. Calling a conceptualization or narrative or
perspective a model facilitates its propagation. This remarkable book presents a rich and
up–to–date view of evolution that explores the far–reaching implications of Darwin's theory
and emphasizes the power, significance, and relevance of evolution to our lives today. After
all, we ourselves are the product of evolution, and we can tackle many of our gravest
challenges –– from lethal resurgence of antiobiotic–resistant diseases to the wave of
extinctions that looms before us –– with a sound understanding of the science. From an Idea
to Google is a behind-the-computer-screen look into the history, business, and brand of the
world's largest search engine. With humorous black & white illustrations throughout, learn
about the company that even earned its own catchphrase: Google it! Today, Google is the
number one internet search engine and the most visited website in the world. But a long
time ago, two college friends, Larry Page and Sergey Brin, started out with just an idea.
Find out more about Google's history, the business, and the brand in this illustrated
nonfiction book! Find out where the name "Google" came from. (Hint: It involves a LOT of
zeros!) Discover how Google became the fastest and most popular internet search engine of
all time. Explore how Google transformed from a tiny startup (in someone's garage!) into
one of the most powerful companies in the world. This book presents, for the first time in
English, a comprehensive anthology of essays on Christian Wolff's psychology written by
leading international scholars. Christian Wolff is one of the towering figures in 18th-century
Western thought. In the last decades, the publication of Wolff's Gesammelte Werke by Jean
École and collaborators has aroused new interest in his ideas, but the meaning, scope, and
impact of his psychological program have remained open to close and comprehensive
analysis and discussion. That is what this volume aims to do. This is the first volume in
English completely devoted to Wolff's efforts to systematize empirical and rational
psychology, against the background of his understanding of scientific method in
metaphysics. Wolff thereby paved the way to the very idea of a scientific psychology. The
book is divided into two parts. The first one covers the theoretical and historical meaning
and scope of Wolff's psychology, both in its internal structure and in its relation to other
parts of his philosophical system, such as logic, cosmology, aesthetics, or practical
philosophy. The second part deals with the reception and impact of Wolff's psychology,
starting with early reactions from his disciples and opponents, and moving on to Kant,
Hegel, and Wundt. The Force of an Idea: New Essays on Christian Wolff's Psychology
shows not only that Wolff's psychological ideas have been misinterpreted, but also that they
are historically more significant than traditional wisdom has it. The book, therefore, will be
of interest to historians and philosophers of science, historians of philosophy and
psychology, as well as to philosophers and psychologists interested in understanding the
roots of scientific psychology in 18th and 19th century German philosophy. This special
edition of The Templeton Twins Have an Idea: Book One also includes a sneak preview of
The Templeton Twins Make a Scene: Book Two and a Q&A with the author. Suppose there
were 12-year-old twins, a boy and girl named John and Abigail Templeton. Let's say John
was pragmatic and played the drums, and Abigail was theoretical and solved cryptic
crosswords. Now suppose their father was a brilliant, if sometimes confused, inventor. And



suppose that another set of twins—adults—named Dean D. Dean and Dan D. Dean,
kidnapped the Templeton twins and their ridiculous dog in order to get their father to turn
over one of his genius (sort of) inventions. Yes, I said kidnapped. Wouldn't it be fun to read
about that? Oh please. It would so. Luckily for you, this is just the first in a series perfect for
boys and girls who are smart, clever, and funny (just like the twins), and enjoy reading
adventurous stories (who doesn't?!). Citizenship is the main axis of modern political
legitimacy... But for all its evident centrality to modern politics, it would be quite wrong to
assume that citizenship itself is well understood. "Paul Magnette's book offers an
economical and illuminating guide through many of the elements which have gone into the
intellectual and ideological history of modern citizenship. In doing so, he clearly surpasses
any other recent analysis in any language known to me. This is a book to read closely and
reflect on with the utmost care. It is our story; and to make a wiser future we must learn to
understand it a great deal better. In that exacting and pressing task Paul Magnette's lucid
and patient book offers nothing but help". John Dunn, University of Cambridge Ideas are
like buses, you wait forever and then 500 come along atonce. The Big Idea Book is 500
novel, ingenious anddownright crazy ideas designed to inspire, amuse and divert.Developed
by the team behind the innovative website, Idea-a-Day atwww.idea-a-day.com, itcovers
everything from business to travel, politics to money andeverything in between. Idea-a-Day
has a vast network of followers and contributors -some famous, some infamous, some
revered, some reviled – whopost ideas to be read, enjoyed, used or abused. Seth Godin,
MalcolmMaclaren and Wayne Hemmingway are just a few of its fans. In TheBig Idea Book
all this creative energy is mixed together withunpublished ideas, quotes, cartoons,
illustrations andthought-pieces to give creatives and cool office types a visual
andintellectual treat guaranteed to kickstart the imagination andcreative flair! Contagionism
is an old idea, but gained new life in Restoration Britain. The Germ of an Idea considers
British contagionism in its religious, social, political and professional context from the
Great Plague of London to the adoption of smallpox inoculation. It shows how ideas about
contagion changed medicine and the understanding of acute diseases. This edition of
Evolution: The History of an Idea is augmented by the most recent contributions to the
history and study of evolutionary theory. It includes an updated bibliography that offers an
unparalleled guide to further reading. As in the original edition, Bowler's evenhanded
approach not only clarifies the history of his controversial subject but also adds significantly
to our understanding of contemporary debates over it. The idea of evolution continued to
evolve. - Back cover. How many Zavattinis are there? During a life spanning most of the
twentieth century, the screenwriter who wrote Sciuscià, Bicycle Thieves, Miracle in Milan,
and Umberto D. was also a pioneering magazine publisher in 1930s Milan, a public
intellectual, a theorist, a tireless campaigner for change within the film industry, a man of
letters, a painter and a poet. This intellectual biography is built on the premise that in order
to understand Zavattini's idea of cinema and his legacy of ethical and political cinema
(including guerrilla cinema), we must also tease out the multi-faceted strands of his
interventions and their interplay over time. The book is for general readers, students and
film historians, and anyone with an interest in cinema and its fate. "This story is about a
whale who discovers what ideas can do and that the size of the thinker does not determine
or limit the size of the idea." -- P.4 of cover. From an Idea to Disney is a behind-the-movie-



screen look into the history, business, and brand of the world's largest entertainment empire.
With humorous black & white illustrations throughout, learn about the company behind the
world's favorite mouse, Mickey! "I only hope that we never lose sight of one thing--that it
was all started by a mouse." --Walt Disney Today, the Walt Disney Company is the biggest
entertainment company in the world with theme parks, TV shows, movie studios,
merchandise, the most recognizable cartoon character in the world, Mickey Mouse. But a
long time ago, brothers Walt and Roy Disney started out with just an idea. Find out more
about Disney's history, the business, and the brand in this illustrated nonfiction book! Find
out what Walt first intended to name his famous mouse. (Hint: It wasn't Mickey!) Discover
behind-the-scenes magic of how Walt Disney World is run. Explore the ways the Disney
expanded its brand from a little mouse into media, merchandise, and more! This book
serves as an introduction to the key elements of good design. Broken into sections covering
the fundamental elements of design, key works by acclaimed designers serve to illustrate
technical points and encourage readers to try out new ideas. Themes covered include
narrative, colour, illusion, ornament, simplicity, and wit and humour. The result is an
instantly accessible and easy to understand guide to graphic design using professional
techniques. The famous American architect's fascinating look at the early years of his
pioneering work, which led to his being called the "father of the skyscraper." Far from an
ordinary document of records and dates, Sullivan's passionate book crystallizes his insights
and opinions into an organic theory of architecture. Includes a wealth of projects and
evaluations, as well as 34 full-page plates. The Complete Home Decorating Idea Book
focuses on vertical and horizontal surfaces by examining not only windows, walls and
floors but also celebrates the fifth wall ceilings! Readers will discover the clever
possibilities for treating surfaces of all kinds with paint, wallpaper, tile, stone, fabric and
more. Beginning with a chapter on a personal favorite, window treatments, Stoehr covers all
types of hard and soft window products, as well as how to approach the decoration of a
large window wall. A chapter on wall coverings follows, including paint, paper, tile, stone,
fabric and wood. In section three, the decorated ceiling pulls our eyes upward from the
horizontal sweep we normally experience in a room, creating a sense of satisfied completion
to any interior. Decorated ceilings, our interior sky is attention to detail at its best, creating
drama in the dining room or a calm, restful environment in the bedroom. Finally, we look to
the floor, an area frequently overlooked but is the ultimate component for finishing any
room with style. All this and more, including thousands of today's top interior photographs,
will be found in The Complete Home Decorating Idea Book. Economic development has
been for many years the dominant national policy objective of the countries in the Third
World, but there has been little consensus on the goals and definitions of development.
Focusing on the era since World War II, H. W. Arndt traces the history of thought about
economic development to show readers, in nontechnical terms, what the development
objective has meant to political and economic theorists, policymakers, and politicians from
Adam Smith to Ayatollah Khomeini. The Triumph of an Idea is a look at the founding
principles of life, liberty, and the pursuit of happiness from the epistemological perspective
of a non-secular understanding of the nature of the human condition. With this as a
springboard in which to examine the current economic, cultural, and political paradigm, the
author presents progressivism as the anchor of prejudice within the broader framework of



dialectic materialism and philosophical pragmatism; the mechanism by which America has
been manipulated into abandoning Truth as it was understood in the minds of its Founders.
The author has included his own original intellectual contribution to the debate over the
origins of the universe with the introduction of the principle of perpetual kinesis. This is a
look at how "nothing," as an abstract idea excludes the possibility that something can exist
where once there was nothing. Finally, the author introduces a New Federalist Initiative, a
democratic directive to impose upon an out of control government intent upon the
destruction of the pillars that have stood for so long in this, our beloved Republic. Roy
Nolan Shepherd is a self-described American Watchman of Oklahoma, life-long student of
presuppositional apologetics, and concerned citizen, who as one from among the many sons
and daughters of liberty, has chosen to speak out against the looming destruction of
America as that "Shining City on a Hill." He has crossed the great divide of America many
times over in the past twenty plus years in his role as an American Trucker and the Triumph
of an Idea is the result of the encouragement of those Americans he has rubbed shoulders
with during those years to put his thoughts and ideas forward to say that you, as an
individual, are not alone in your fears of what is happening to America. A different way of
discovering and developing the best business ideas Jack Welch once said, "Someone,
somewhere has a better idea." In this myth-busting book, the authors reveal that great
business ideas do not spring from innate creativity, or necessarily from the brilliant minds
of people. Rather, great ideas come to those who are in the habit of looking for great ideas
all around them, all the time. Too often, people fall into the trap of thinking that the only
worthwhile idea is a thoroughly original one. Idea Hunters know better. They understand
that valuable ideas are already out there, waiting to be found - and not just in the usual
places. Shows how to expand your capacity to find and develop winning business ideas
Explains why ideas are a critical asset for every manager and professional, not just for those
who do "creative" Reveals how to seek out and select the ideas that best serve your
purposes and goals and define who you are, as a professional Offers practical tips on how to
master the everyday habits of an Idea Hunter, which include cultivating great conversations
The book is filled with illustrative accounts of successful Idea Hunters and stories from
thriving "idea" companies. Warren Buffet, Walt Disney, Thomas Edison, Mary Kay Ash,
Twitter, and Pixar Animation Studios are among the many profiled. Joining the ranks of
classics like The Elements of Style and On Writing Well, Writing Without Bullshit helps
professionals get to the point to get ahead. It’s time for Writing Without Bullshit. Writing
Without Bullshit is the first comprehensive guide to writing for today’s world: a noisy
environment where everyone reads what you write on a screen. The average news story now
gets only 36 seconds of attention. Unless you change how you write, your emails, reports,
and Web copy don’t stand a chance. In this practical and witty book, you’ll learn to front-
load your writing with pithy titles, subject lines, and opening sentences. You’ll acquire the
courage and skill to purge weak and meaningless jargon, wimpy passive voice, and
cowardly weasel words. And you’ll get used to writing directly to the reader to make every
word count. At the center of it all is the Iron Imperative: treat the reader’s time as more
valuable than your own. Embrace that, and your customers, your boss, and your colleagues
will recognize the power and boldness of your thinking. Transcend the fear that makes your
writing weak. Plan and execute writing projects with confidence. Manage edits and reviews



flawlessly. And master every modern format from emails and social media to reports and
press releases. Stop writing to fit in. Start writing to stand out. Boost your career by writing
without bullshit. HOW DO I TRANSFORM MY LIFE? The answer is simple: come up
with ten ideas a day. It doesn't matter if they are good or bad the key is to exercise your
'idea muscle', to keep it toned, and in great shape. People say ideas are cheap and execution
is everything but that is NOT true. Execution is a consequence, a subset of good, brilliant
idea. And good ideas require daily work. Ideas may be easy if we are only coming up with
one or two but if you open this book to any of the pages and try to produce more than three,
you will feel a burn, scratch your head, and you will be sweating, and working hard. There
is a turning point when you reach idea number 6 for the day, you still have four to go, and
your mind muscle is getting a workout. By the time you list those last ideas to make it to ten
you will see for yourself what "sweating the idea muscle" means. As you practice the daily
idea generation you become an idea machine.When we become idea machines we are
flooded with lots of bad ideas but also with some that are very good. This happens by the
sheer force of the number, because we are coming up with 3,650 ideas per year (at ten a
day). When you are inspired by an extraordinary idea, all of your thoughts break their
chains, you go beyond limitations and your capacity to act expands in every direction.
Forces and abilities you did not know you had come to the surface, and you realize you are
capable of doing great things. As you practice with the suggested prompts in this book your
ideas will get better, you will be a source of great insight for others, people will find you
magnetic, and they will want to hang out with you because you have so much to offer.
When you practice every day your life will transform, in no more than 180 days, because it
has no other evolutionary choice. Life changes for the better when we become the source of
positive, insightful, and helpful ideas. Don't believe a word I say. Instead, challenge
yourself to try it for the 180 days and see your life transform, in magical ways, in front of
your very eyes. The culmination of John Maynard Keynes's thought and lifework was The
General Theory of Employment, Interest and Money. Here, placing it in the context of his
era, David Felix examines the evolution of Keynes's theorizing. He boldly claims that The
General Theory lacks logical and factual support as pure theory, but is an achievement of
great statesmanship in political economy. Felix argues that Keynes's ideas have misled
successive generations of students and practitioners. He suggests that a more discriminating
view of his thought can reconcile Keynesian views with neoclassical theory and replace the
false synthesis that dominates contemporary text-books with a truer one. Biography of an
Idea devotes four chapters to an analysis of The General Theory and an examination of the
economic logic of Keynes. The author disentangles the work's fundamentally simple theses
from its difficult technical pre-sentation. He shows how Keynes shaped his economic model
as he did as an effort to win public support for sensible policies that clashed with generally
accepted beliefs of the time. Biography of an Idea is bound to be controversial due to the
many cohorts of economists who have been trained in macroeconomics according to
Keynes. It will be of interest and ac-cessible to intellectually curious laymen and students,
and important to economists, historians, and political scientists. Fans of Emily Winfield
Martin will delight in this loving, gorgeously illustrated story that celebrates new life.
Hidden inside every living thing is an idea. That idea can sprout, sing, wriggle, take wing . .
. into something amazing! Exploring beginnings both small and great, The Amazing Idea of



You bonds the human and natural worlds in a lyrical burst of celebration. So dig deep, fly
high, look around, and find the extraordinary inside everything . . . including YOU! Ideas
alone are failing us! They promise growth, but too often lead to products and services that
don't deliver. In many companies it can take up to 3,000 ideas to lead to 100 projects,
resulting in only 2 launches, producing on average one product that breaks even and of
these products only 20% turn a profit. Defining the opportunity first, leads to big ideas that
win and increases the odds for success. Pam Henderson, former faculty at Carnegie Mellon
University and author of You Can Kill an Idea, but You Can’t Kill An Opportunity! shows
how to apply Opportunity ThinkingTM in your own organization to increase speed to
market for products, eliminate idea bottlenecks, get crisp on demand space, value open
innovation and increase creativity ROI. Opportunity ThinkingTM, a new approach to
innovation developed by author Pam Henderson, has transformed the way companies and
organizations, from Fortune 500 to non-profits, find big ideas that win and create
sustainable growth. Opportunity ThinkingTM is a creative journey that taps six sources -
market forces, business models, technology, organizations, environments, and design to
discover big places to play. Not your average business book, Henderson’s clever narrative,
bold visuals and countless stories of companies and brands will inspire you to think in new
ways and stretch your mind to consider the possibilities. A young boy comes up with an
idea and he keeps it safe until one day he realizes the amazing power it can have. An
interactive picture book from Hervé Tullet the creator of the New York Times bestsellers
Press Here and Mix It Up! Join the magical hunt for one little idea: From one of the true
creative geniuses of this generation comes a unique meditation on and celebration of the
magic of the birth of a simple idea. Sparkling with visual wit and bubbling with
imagination, I Have an Idea! is a richly emotional exploration of the creative process: from
an initial tentative inkling, to the frustration of chasing the wrong notion, to finally the
exhilaration of capturing—and nurturing—just the right idea. I Have an Idea! is a
scrumptious cloth-spined package of color and inspiration equally at home on a child's
bookshelf, in a new graduate's backpack, or atop a creative's desk. The perfect book of color
and inspiration for children and those young at heart. Answers the questions "how do you
find an idea?", "what does it feel like?", "what can you do with an idea?" in a simple and
inspiring way. Known as the "Prince of Preschool," the versatile Hervé Tullet has been an
art director at various ad agencies, a magazine illustrator, and for the past 15 years, a creator
of children's books. Fans of Beautiful Oops!, The Day the Crayons Quit, and Iggy Peck,
Architect will love I Have an Idea!'s introduction to creative thought. The perfect gift to
inspire creativity in young readers, new graduates, and budding artists. Kids of all ages will
turn the pages with anticipation trying to catch that elusive idea Books for kids ages 5-8
Children's picture book for K-3 From Bryan Mattimore, innovation guru to Fortune 500
companies, comes a book for aspiring entrepreneurs, corporate “intrapreneurs,” and anyone
else looking to break the mold. Bryan Mattimore is a big idea guy. For the past twenty-five
years, he has helped Fortune 500 companies create over $3 billion in new innovations using
his unique creative-thinking exercises. In 21 DAYS TO A BIG IDEA: CREATING
BREAKTHROUGH BUSINESS CONCEPTS, Mattimore takes readers through a
disciplined creative process to create original and practical new business concepts. By
investing less than an hour a day for twenty-one days, you will: 1) learn a new toolkit of



creative thinking strategies and problem-solving techniques that can be used for solving a
wide variety of both personal and professional challenges, and 2) generate more than a
dozen new concepts from which to choose the highest potential/winning idea for a new
start-up. Entertaining and easy-to-follow, 21 DAYS TO A BIG IDEA is a must-read for all
aspiring entrepreneurs, helping you to discover and implement your first—or your
next—biggest idea. "Greatness starts with an idea, but the chasm between ideas and truly
great ideas is vast. This terrific, approachable book provides a simple and straightforward
method for bending and torturing almost any idea until it succumbs to greatness."—Bob
Dorf, co-author of THE START-UP'S OWNER'S MANUAL "Where do you get your
ideas?" &break;&break;It's a question and a quandary that bedevils every writer. And once
you've got an idea, what then? Ideas without a plan, without a purpose, are no more than
pleasant thoughts. &break;&break;In The Writer's Idea Book, Jack Heffron, former senior
editor at Writer's Digest Books and Story Press, will help you find the answer. Utilizing
over 400 prompts and exercises, you'll generate intriguing ideas and plumb their
possibilities to turn them into something amazing. &break;&break;The Writer's Idea Book
will give you the insight and the self-awareness to create and refine ideas that demand to be
transformed into greater works, the kind of compelling, absorbing writing that will have
other writers asking "where do you get those ideas?" What exactly is “modernism”? And
how and why has its definition changed over time? Modernism: Evolution of an Idea is the
first book to trace the development of the term “modernism” from cultural debates in the
early twentieth century to the dynamic contemporary field of modernist studies. Rather than
assuming and recounting the contributions of modernism's chief literary and artistic figures,
this book focuses on critical formulations and reception through topics such as: - The
evolution of “modernism” from a pejorative term in intellectual arguments, through its
condemnation by Pope Pius X in 1907, and on to its subsequent centrality to definitions of
new art by T. S. Eliot, Laura Riding and Robert Graves, F. R. Leavis, Edmund Wilson, and
Clement Greenberg - New Criticism and its legacies in the formation of the modernist
canon in anthologies, classrooms, and literary histories - The shifting conceptions of
modernism during the rise of gender and race studies, French theory, Marxist criticism,
postmodernism, and more - The New Modernist Studies and its contemporary engagements
with the politics, institutions, and many cultures of modernism internationally With a
glossary of key terms and movements and a capacious critical bibliography, this is an
essential survey for students and scholars working in modernist studies at all levels. A
compelling history of liberalism from the nineteenth century to today Liberalism dominates
today's politics just as it decisively shaped the past two hundred years of American and
European history. Yet there is striking disagreement about what liberalism really means and
how it arose. In this engrossing history of liberalism—the first in English for many
decades—veteran political observer Edmund Fawcett traces the ideals, successes, and
failures of this central political tradition through the lives and ideas of a rich cast of
European and American thinkers and politicians, from the early nineteenth century to today.
Using a broad idea of liberalism, the book discusses celebrated thinkers from Constant and
Mill to Berlin, Hayek, and Rawls, as well as more neglected figures. Its twentieth-century
politicians include Franklin D. Roosevelt, Lyndon Johnson, and Willy Brandt, but also
Hoover, Reagan, and Kohl. The story tracks political liberalism from its beginnings in the



1830s to its long, grudging compromise with democracy, through a golden age after 1945 to
the present mood of challenge and doubt. Focusing on the United States, Britain, France,
and Germany, the book traces how the distinct traditions of these countries converged on
the practice of liberal democracy. Although liberalism has many currents, Fawcett suggests
that they are held together by shared commitments: resistance to power, faith in social
progress, respect for people’s chosen enterprises and beliefs, and acceptance that interests
and faiths will always conflict. An enlightening account of a vulnerable but critically
important political creed, Liberalism will be a revelation for readers who think they already
know—for good or ill—what liberalism is. For fans of the successful Who Was series,
From an Idea to Lego is a behind-the-bricks look into the world's famous toy company, with
humorous black & white illustrations throughout. Today, LEGO is one of the biggest toy
companies in the world, but a long time ago, a Danish carpenter, Ole Kirk Christiansen,
started with just an idea. Find out more about LEGO's origins, those famous bricks, and
their other inventive toys and movie ventures in this illustrated nonfiction book! Find out
the origin the name "LEGO." (Hint: it combines two Danish words) See how LEGO grew
from a carpentry shop to a multi-platform toy company. Discover how LEGO bricks are
made and how they came up with their design. The Syrian crisis has confounded political
leaders and experts who forecast a rapid fall of the regime. This monumental error of
interpretation has had tragic consequences for the unfolding of the crisis and its slide into a
frightful civil war with regional and international ramifications. This book looks at Syrian
reality in a new light. By analysing twenty-five constitutions and constitutional texts and
proposing an innovative classification of the different political regimes that have shaped
Syria over the last one hundred years, the author retraces the country's intense history and
the persistence of a Syrian model defined by the Founding Fathers. If, on emerging from
this war, Syria maintains its unity and gives itself a democratic regime reflecting its society,
then the concept of Syria may find a new lease of life and Syria will once again be
perceived as an idea full of promises. From an Idea to Nike is a fully-illustrated look into
how Nike stepped up its sneaker game to become the most popular athletic brand in the
world. Humorous black & white illustrations throughout. Ever wonder how Nike became
the athletics empire it is today? From an Idea to Nike digs into the marketing campaigns and
strategy that turned this running-shoe company into the outfitter for many athletes as well as
the iconic American brand. With infographics and engaging visuals throughout, this behind-
the-scenes look into the historical and business side of Nike will be an invaluable resource
for kids interested in what makes this business run. Find out where the name Nike came
from and how the famous swoosh became the signature logo. Learn about the company's
first marketing campaign with a star athlete. (Hint: It wasn't Michael Jordan!) Explore the
ways Nike expanded marketing from running to basketball, soccer, golf, and beyond! This
book explores the idea of socialism from three angles and raises the questions if socialism is
possible, inevitable, and desirable. Socialism as an economic and societal system was
possible based on the two most important pillars of Marxian political economy: State
ownership in the means of production and mandatory central planning (command
economy). Nevertheless, these two characteristics are compatible only with dictatorship. On
this basis, socialism is neither inevitable nor desirable, because it excludes competition,
freedom, democracy, and the rule of law. The three questions are analyzed through the



academic work of five towering figures: Joseph A. Schumpeter, Karl Polanyi, Friedrich A.
Hayek, Karl Popper, and Hannah Arendt. The theoretical findings and inferences resulting
from this analysis are compared with the reality of socialism as it existed rather than an
imaginary uncontroversial blueprint of socialism. The book discusses the evolution of
Soviet communism and its attempts with market reforms to solve its inherent contradictions.
It concludes that totalitarian regimes tend to fail in reforms because market freedom is
inconsistent with totalitarian control. The author makes a strong case against dictatorship,
also in the context of the spreading of nationalist populism around the globe. This book is a
must-read for everybody interested in a better understanding of the ideas of socialism,
totalitarianism, and populism. Compelling and highly influential, Michel Foucault's
Madness is an indispensable work for readers who wish to understand the intellectual
evolution of one of the most important social theorists of the twentieth century. Written in
1954 and revised in 1962, Madness delineates the profound shift that occurred in Foucault's
thought during this period. The first iteration reflects the philosopher's early interest in and
respect for Freudian theory and the psychoanalytic tradition. The second part marks a
dramatic change in Foucault's thinking. Examining the history of madness as a social and
cultural construct, he moves into a radical critique of Freud and toward the postmodern
deconstruction that was to dominate and define his later work.
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